
The Influence of Electronic
Word of Mouth on Purchase
Intention Mediated by Brand
Image (A Study on Avoskin

Product Consumers in Shopee
E-Commerce of Denpasar City)

by Dimas Rizal Saputra

Submission date: 24-Aug-2024 08:39AM (UTC+0700)
Submission ID: 2437050500
File name: IJMRE_Vol_2_no_4_November_2024_hal_170-188.pdf (1M)
Word count: 6834
Character count: 38074



1

4

11

12

15

28
29

39

42

54



1

5





1

5

8

25



10

14

14

45

46

60



1

5

8

52

63



2

6

7

15

18

19

20

49

50

57

58



1

1

2

2

3

5

6

21

24

40

41

55



21

27

34

36

43



1

2

5

17

23

37

38

53



22

47

56

59

61



1

5

32

44

48



3

3

3

7

26

31



1

2

2

3

5

10

13

13

16

33

51

62



2

3

7

9

9

11

20

22

24

30

35



1

7









20%
SIMILARITY INDEX

15%
INTERNET SOURCES

14%
PUBLICATIONS

9%
STUDENT PAPERS

1 3%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

The Influence of Electronic Word of Mouth on Purchase
Intention Mediated by Brand Image (A Study on Avoskin
Product Consumers in Shopee E-Commerce of Denpasar City)
ORIGINALITY REPORT

PRIMARY SOURCES

library.matanauniversity.ac.id
Internet Source

www.yrpipku.com
Internet Source

vital.seals.ac.za:8080
Internet Source

eco-entrepreneur.trunojoyo.ac.id
Internet Source

Putu Gde Arie Yudhistira. "The Effect of E-
WOM on Social Media Instagram Toward The
Decision To Visit Labuan Bajo", Journal of
Business on Hospitality and Tourism, 2018
Publication

Submitted to University College London
Student Paper

cvodis.com
Internet Source



8 1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

Submitted to Heriot-Watt University
Student Paper

repofeb.undip.ac.id
Internet Source

core.ac.uk
Internet Source

jimfeb.ub.ac.id
Internet Source

journal.prasetiyamulya.ac.id
Internet Source

Satria Bangsawan, MS Mahrinasari, Ernie
Hendrawaty, Rindu Rika Gamayuni et al. "The
Future Opportunities and Challenges of
Business in Digital Era 4.0", Routledge, 2020
Publication

Boydstun, Shelli. "The Influence of Sports
Celebrity Endorsements as Described by
Consumers", Grand Canyon University, 2023
Publication

I Nyoman Wara Wangsa, Gede Bayu
Rahanatha, Ni Nyoman Kerti Yasa, I Made
Dana. "The Effect of Sales Promotion on
Electronic Word of Mouth and Purchase
Decision (Study on Bukalapak Users in
Denpasar City)", European Journal of Business
and Management Research, 2022



16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

Publication

Submitted to University of Hull
Student Paper

www.sumerianz.com
Internet Source

www.researchpublish.com
Internet Source

Submitted to Chulalongkorn University
Student Paper

Heri Kurniawan. "Decoding purchase
decisions: The interplay of brand image,
courtesy, and religiosity", Journal of
Management and Digital Business, 2023
Publication

Kun Setyaning Astuti, Gary E. McPherson,
Bambang Sugeng, Nila Kurniasari et al. "21st
Century Innovation in Music Education",
Routledge, 2019
Publication

Mohd Shuaib Siddiqui, Urooj Ahmad Siddiqui,
Mohammed Arshad Khan, Ibrahim Ghazi
Alkandi et al. "Creating Electronic Word of
Mouth Credibility through Social Networking
Sites and Determining Its Impact on Brand
Image and Online Purchase Intentions in
India", Journal of Theoretical and Applied
Electronic Commerce Research, 2021



23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

Publication

Submitted to Universitas Prasetiya Mulya
Student Paper

Chih Ming Tsai, Shu-Yen Huang. "The Impact
of Electronic Word of Mouth (eWOM) and
Perceived Value on Young Customers’
Purchase Intention for Open-Shelf Cosmetic
Products Shopping at Physical Drugstores",
Proceedings of the 2022 6th International
Conference on E-Business and Internet, 2022
Publication

Submitted to Higher Education Commission
Pakistan
Student Paper

Submitted to Udayana University
Student Paper

econpapers.repec.org
Internet Source

jurnal.ibik.ac.id
Internet Source

jurnalpariwisata.iptrisakti.ac.id
Internet Source

Ikramina Larasati Hazrati Havidz, Hilda
Bernika Ningrum, Hazimi Bimaruci Hazrati
Havidz, Riza Rizqiyah. "How to Measure the
Customer Purchase Decision in Shopee E -



31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

Commerce Platform?", Majalah Ilmiah Bijak,
2023
Publication

financedocbox.com
Internet Source

journal.unpas.ac.id
Internet Source

openaccess.ihu.edu.tr
Internet Source

repository.fe.unj.ac.id
Internet Source

e-journal.umaha.ac.id
Internet Source

paper.researchbib.com
Internet Source

Hung Thanh Nguyen. "Buddhist-Catholic
relations in Ho Chi Minh City", International
Journal of Dharma Studies, 2017
Publication

Mono Pratiko Gustomi, Rifaatul Mahmudah.
"The Relationship Between Dietary Fiber
Consumption Patterns and Physical Activity
with the Incidence of Hemorrhoids",
Kontribusia : Research Dissemination for
Community Development, 2024
Publication



39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

Tahta M. Karim, Hiroto Toyoda, Masato
Sawada, Liang Zhao, Yong Wang, Peipei Xiao,
Lizhuo Wang, Jun Huang, Toshiyuki Yokoi.
"Aluminum Distribution on the Microporous
and Hierarchical ZSM-5 Intracrystalline and Its
Impact on the Catalytic Performance", Chem
& Bio Engineering, 2024
Publication

doaj.org
Internet Source

injole.joln.org
Internet Source

prin.or.id
Internet Source

www.ameltami.com
Internet Source

www.mdpi.com
Internet Source

Aobakwe Ledikwe. "Determinants of brand
loyalty in the apparel industry: A developing
country perspective", Cogent Business &
Management, 2020
Publication

Kezia T. I Tumundo, Paulus Kindangen, Emilia
M Gunawan. "THE INFLUENCE OF CELEBRITY
ENDORSEMENTS AND ELECTRONIC WORD-



47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

53 <1%

54

OF-MOUTH OF GENERATION Z PURCHASE
DECISION OF SCARLETT WHITENING
PRODUCTS", Jurnal EMBA : Jurnal Riset
Ekonomi, Manajemen, Bisnis dan Akuntansi,
2022
Publication

in.booksc.eu
Internet Source

journal.ubaya.ac.id
Internet Source

mail.jurnal.unublitar.ac.id
Internet Source

Submitted to University of Leeds
Student Paper

Submitted to University of Newcastle upon
Tyne
Student Paper

Wahyu Nurul Islami, Yudiarto Perdana Putra,
Endang Triwidyati. "Utilizing TikTok as A
Promotional Platform for Small and Medium
Enterprises: A Strategic Approach", Target :
Jurnal Manajemen Bisnis, 2024
Publication

cso.gov.tt
Internet Source

jurnal.stmikroyal.ac.id
Internet Source



<1%

55 <1%

56 <1%

57 <1%

58 <1%

59 <1%

60 <1%

61 <1%

62 <1%

proceedings.uinsaizu.ac.id
Internet Source

rtt-journal.com
Internet Source

vdoc.pub
Internet Source

www.frontiersin.org
Internet Source

etheses.uin-malang.ac.id
Internet Source

jurnal.unpad.ac.id
Internet Source

Hermita Putri, Riski Taufik Hidayah.
"PENGARUH ELECTRONIC WORD OF MOUTH
(eWOM) DAN BRAND IMAGE TERHADAP
MINAT BELI PADA SKINCARE AVOSKIN
BEAUTY MELALUI PLATFORM MEDIA SOSIAL
TIKTOK", JMBI UNSRAT ( Jurnal Ilmiah
Manajemen Bisnis dan Inovasi Universitas
Sam Ratulangi)., 2023
Publication

Leal, Sara Filipa Pinto. "Do Athletes Deserve
to Have Consumers Advocating for Them?:
The Effect of Athlete Brand Personality, Brand



63 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Image Attributes and Brand Loyalty on
Athlete Brand Advocacy: The Mediating Effect
of Deservedness", ISCTE - Instituto
Universitario de Lisboa (Portugal), 2022
Publication

Outi Niininen. "Social Media for Progressive
Public Relations", Routledge, 2022
Publication



FINAL GRADE

/0

The Influence of Electronic Word of Mouth on Purchase
Intention Mediated by Brand Image (A Study on Avoskin
Product Consumers in Shopee E-Commerce of Denpasar City)
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15

PAGE 16

PAGE 17

PAGE 18

PAGE 19


