
 
International Journal of Management Research and Economics 

Vol. 1 No. 4 November 2023 
e-ISSN : 2986-7398, p-ISSN : 2987-6311, 39-45 

DOI: https://doi.org/10.54066/ijmre-itb.v1i2.932  
 

Received July 24, 2023; Revised August 23, 2023; Accepted 28 September, 2023 
* Harun Samsuddin, harunsamsudin@yahoo.co.id 

  
 
  

Employee Performance And Motivation 

Harun Samsuddin1, Rasty Yulia2, Soni Suharmono 3, Syamsu Rijal4, Arief Yanto 
Rukmana5 

Universitas Serelo Lahat1, Institut Maritim Prasetiya Mandiri2, Universitas YPIB Majalengka3, Universitas 
Negeri Makassar4, Sekolah Tinggi Ilmu Ekonomi STAN IM5 

 
harunsamsudin@yahoo.co.id1, rasty.yulia@impm.ac.id2, fathan.farm.358@gmail.com3, 

syamsurijalasnur@unm.ac.id4, ariefyantorukmana@gmail.com5  

 

Abstract 

This research approach is quantitative. The types of data used in this research are primary data and secondary 
data. Employees of PT Lotus Lingga Pratama receive questionnaires to collect primary data. Secondary data 
are collected indirectly, except from others or documents and journals related to this researcher. The population 
in this study is the entire permanent employee base of PT Lotus Lingga Pratama, which totals 153 employees. 
Motivation has a positive and significant influence on the performance of employees at PT. Lotus Lingga 
Pratama. Motivation is crucial and serves as a driving force for effort and goal achievement. Someone's doing 
something because of motivation. It can be understood that the higher the motivation, the higher the employee's 
performance. 
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INTRODUCTION 

Every organization always expects resources that can work effectively and 

efficiently in order to achieve the company's goals. Human resources are a central factor in 

an organization. Whatever its form and purpose, the organization is created on the basis of 

various visions for the benefit of man, and in the execution of its mission, it is managed and 

cared for by man. So, human beings are a strategic factor in all organizational activities. In 

addition, human resources are also a driving factor in determining the path of an organization 

in achieving its success or goals. 

Employee performance is the result of an employee's work (Saepudin, 2023). The 

result of such work must be proportionate to the share and responsibility of the employee in 

the process of achieving the goals of the organization as best as possible, in accordance with 

the rules, goodwill, and virtue (Kurhayadi et al., 2020). 

One of the factors that influences employee performance is motivation to work. 

Motivation is a personal condition that drives an individual's desire to undertake certain 

activities in order to achieve a goal. And every company always wants the performance of 

each of its employees to increase. To do that, the company must provide good motivation to 

all its employees in order to improve performance. 
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Motivation is a process that explains the intensity, direction, and perseverance of 

an individual in achieving a goal. Having motivation will encourage them to actively 

complete the various tasks in accordance with the responsibilities assigned. A motivated 

employee will have a high level of job satisfaction and performance, as well as a strong desire 

to succeed.Performance in an organization is the answer to whether or not the organization's 

goals have been set. The performance of an employee is an individual thing because each 

employee has a different level of ability to do his job. Employee performance can be improved 

by setting a good example as a leader, motivating employees, and always paying attention to 

their work. 

1) Motivation 

Motivation is defined as the impulse of a person's mental movement and behavior. 

Motivation is very important because the manager distributes the work to his subordinates to 

do well and to be integrated with the goal that will be achieved. (Kushendar et al., 2022). 

Rahmad (2022) defines motivation as the desire that arises within an employee by being 

inspired, encouraged, and motivated to do the activity with integrity, happiness, and 

seriousness so that the results of the activity that he does get good and quality results. 

2) Employee Performance 

Performance is derived from the word job performance or actual performance which 

means the actual work achievement or performance achieved by someone. Performance is the 

quality and quantity of work achieved by an employee in carrying out his or her functions in 

accordance with the responsibilities assigned to him. ( Sahromi, 2022). 

Performance is the ability of an employee to accomplish his or her job. Performance 

employee uses the responsibility of work to determine the quality and quantity of the work 

given (Rosadi et al., 2022). Saputra et al. (2022), stated that employee performance is a work 

achievement or the result of a job seen in terms of quality and amount achieved by the 

employee with the length of time exclusive in carrying out his/her list of jobs in accordance 

with the responsibilities and the workload agreed. The result of such work is equal to the 

share and responsibility of all employees, in the process of achieving the goals of the 

organization as best as possible, in accordance with the rules, employment, and virtue (Yusuf 

et al., 2023). 

 

RESEARCH METHOD 

This research approach is quantitative. The types of data used in this research are 

primary data and secondary data. Employees of PT Lotus Lingga Pratama receive 



 
 

e-ISSN : 2986-7398, p-ISSN : 2987-6311, 39-45 
 

questionnaires to collect primary data. Secondary data are collected indirectly, except from 

others or documents and journals related to this researcher. The population in this study is the 

entire permanent employee population of PT Lotus Lingga Pratama, which totals 153 

employees. 

RESULT AND DISCUSSION 

Data instruments are declared to be of high quality and can be held accountable once 

their validity and reliability have been proven. A validity test is a test used to show how far a 

measuring instrument actually measures what is measured. The validity test is then measured 

by comparing r-computers with r-tables; if r-calculates ≥ r-table, then the question is valid, or 

if each item of the question has a positive and significant correlation coefficient with the total 

score (Sig. < 0.05), then it is considered valid. The validity test compares the r count and r table 

with (df) = n – 2, then 153 – 2 = 185, obtaining an r value of 0.2287. If the results of the 

calculation of the correlation coefficient of the whole question element have the significance 

of Pearson correlations r-calculated ≥ r-table, then it can be concluded that all the details of the 

questions X and Y are correctly valid and can be used as a measuring instrument. 

Reliability Test Results 

 

 

Table 1. Determination Coefficient Test Results 

Model Summary 

Model R R Square Adjusted

 RS

quare 

Std. Error of the 

Estimate 

1 ,534a ,285 ,281 2.31693 

a. Predictors: (Constant), 

Motivation Source: SPSS (2023, 

data processed) 
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1. Results of simple linear regression analysis 

Multiple analysis are used to determine or predict the magnitude of the influence of 

motivation on the performance of PT Lotus Lingga Pratama employees. The results of data 

processing with SPSS version 23.0 obtained the regression equation: 

Y = 9.515 + 0.605 + e 

The results of the above equation can be interpreted as follows: 

The value of a (constant) is 9.515, meaning that if there is no motivation variable (X) 

or it is equal to zero, employee performance will increase by 9.515. The motivation variable 

coefficient is 0.605, meaning that every time the motivation variable increases by one unit, 

employee performance increases by 0.605 units. To test the level of relationship between the 

independent variable (X) and the dependent variable (Y), the t test and f test are used. Test to 

determine whether the independent variable or independent variable (X) partially influences 

the dependent variable (Y), and the f test to determine whether the independent variable 

simultaneously influences the dependent variable. The t test is carried out by comparing the 

calculated t with the t table using the following criteria: 

H0 is accepted if t count < t table (no effect). Ha is accepted if t count > t table (has effect).  

2. The Effect of Motivation on Employee Performance 

Hypothesis testing (H1) can show the influence of motivation on employee performance. 

The calculation results show that the t-count value is 5.991, which is greater than the t-table 

1.6531, which means that the hypothesis in this study accepts Ha and rejects H0. This test 

statistically proves that motivation has a positive and significant influence on employee 

performance at PT Lotus Lingga Pratama 

CONCLUSION 

Motivation has a positive and significant effect on the performance of PT employees. 

Lotus Lingga Pratama. Motivation is very important and functions as a driver of effort and the 

achievement of goals. A person undertakes an effort because of motivation. This can be 

interpreted as saying that the higher the motivation, the higher the employee's performance. 



 
 

e-ISSN : 2986-7398, p-ISSN : 2987-6311, 39-45 
 

 

REFERENCES 
Arizona, D., Ladewi, Y., & Samsuddin, H. (2023). The Effect of Job Evaluation, Work 

Environment and Supervision on Work Effectiveness of Public Works and Spatial 
Planning Office Employees in Lahat Regency. Journal of Indonesian Management 
(JIM), 3(2), 199-204. 

Atmaja, D. S., Zaroni, A. N., & Yusuf, M. (2023). Actualization Of Performance 
Management Models For The Development Of Human Resources Quality, Economic 
Potential, And Financial Governance Policy In Indonesia Ministry Of Education. 
Multicultural Education, 9(01), 1-15. 

Baidun, A., Prananta, R., Harahap, M. A. K., & Yusuf, M. (2022). Effect Of Customer 
Satisfaction, Marketing Mix, And Price In Astana Anyar Market Bandung. Al-Kharaj: 
Journal of Islamic Economic and Business, 4(2). 

Dacholfany, M. I., Khataybeh, A. M., Lewaherilla, N. C., Yusuf, M., Sihombing, H. B. M., 
& Chang, M. L. (2022). APPLICATION OF THE BALANCED SCORE CARD 
CONCEPT AS A HUMAN RESOURCE PERFORMANCE MEASUREMENT 
TOOL AT THE MINISTRY OF HIGHER EDUCATION IN INDONESIA. 
MULTICULTURAL EDUCATION, 8(04), 1-13. 

DEWI, S. H., SAMSUDIN, H., & MALIAN, I. (2021). PENGARUH HARGA JUAL DAN 
BIAYA PROMOSI TERHADAP VOLUME PENJUALAN MOBIL CARRY PICK 
UP PADA PT. NUSA SARANA CITRA BAKTI (DEALER MOBIL SUZUKI) 
CABANG LAHAT (Doctoral dissertation, STIE SERELO LAHAT). 

di Era, M. S. D. M. (2023). 3.6 Strategi Pengembangan SDM dalam Persaingan Bisnis 
Industri Kreatif di Era Digital. Manajemen Sumber Daya Manusia (Pengantar Di Era 
Modern), 38. 

Handayati, R. BAB III PERAN SDM DALAM MENGHADAPI ERA DIGITAL. 
MANAJEMEN SUMBER DAYA MANUSIA, 27. 

Herawati, A. F., Yusuf, M., Cakranegara, P. A., Sampe, F., & Haryono, A. (2022). Social 
Media Marketing In The Promotion Of Incubator Business Programs. Jurnal Darma 
Agung, 30(2), 623-633. 

Herawati, H., & Yulia, R. (2022). SOSIALISASI BUDAYA GEMAR MEMBACA ANAK-
ANAK DI LINGKUNGAN KELUARGA PADA RT/RW. 003/000 KELURAHAN 
PERUMNAS WAY HALIM BANDAR LAMPUNG. Jurnal Pengabdian kepada 
Masyarakat Indonesia (JPKMI), 2(3), 240-248. 

Herawati, H., & Yulia, R. (2023). PEMBERDAYAAN IBU RUMAH TANGGA SEBAGAI 
UPAYA MENGEMBANGKAN KEMANDIRIAN DAN BUDAYA KREATIF 
PENDIDIKAN ANAK USIA DINI ALMUKMIN DI KELURAHAN WAY KANDIS 
BANDAR LAMPUNG. Jurnal Pengabdian kepada Masyarakat Indonesia (JPKMI), 
3(1), 6-11. 

Herdiyanti, H., Arta, D. N. C., Yusuf, M., Sutrisno, S., & Suyatno, A. (2022). Pengaruh 
Penerapan Sistem Keadilan Distributif dan Keadilan Interaksinonal terhadap 
Kepuasan Kerja Pegawai Perusahaan: Literature Review. Jurnal Mirai Management, 
7(2), 523-530. 

Istikomah, I., Saputra, G. W., & Yusuf, M. (2022). Marketing Mix Strategy and Financial 
Capabilities in Improving Sharia Stock Investment. Journal of Applied Management 
and Business Administration, 

Iswahyudi, M. S., Tahir, R., Samsuddin, H., Hadiyat, Y., Herman, H., Hamdani, D., & 



 
 

Employee Performance And Motivation 

44     International Journal Of Management Research And Economics-  Vol. 1 No. 4 November 2023 

 
 

Ramadoan, S. (2023). STRATEGI PERENCANAAN SUMBER DAYA MANUSIA: 
Mengelola dan menetapkan SDM yang Berkualitas. PT. Sonpedia Publishing 
Indonesia. 

Kurniasih, V., & Febrilia, I. (2022). Pengaruh Promosi Penjualan, Kepercayaan terhadap 
Loyalitas Konsumen melalui Kepuasan Konsumen Layanan Pesan Antar Makanan di 
Jakarta. Jurnal Bisnis, Manajemen, dan Keuangan, 3(3), 919-933. 

Love, J. P., & APRINI, N. (2021). PENGARUH KEPUASAN KERJA, KOMUNIKASI, 
SEMANGAT KERJA DAN DISIPLIN KERJA TERHADAP PRESTASI KERJA 
PEGAWAI DINAS PEKERJAAN UMUM DAN PENATAAN RUANG 
KABUPATEN LAHAT. In Prosiding Seminar Nasional Ekonomi dan Bisnis Global 
Competitive Advantage (Vol. 6, pp. 394-401). 

Nabawi, R. (2019). The Influence of Work Environment, Job Satisfaction and Workload on 
Employee Performance. Maneggio: Scientific Journal of Masters in Management, 
2(2), 170– 

Nurhayani, N., Harun, H., & Malian, I. (2021). PENGARUH SIKAP DAN 
KETERAMPILAN PEGAWAI DALAM MEMBANGUN INFORMASI PUBLIK 
PADA DINAS KOMUNIKASI DAN INFORMATIKA KABUPATEN LAHAT 
(Doctoral dissertation, STIE Serelo Lahat). 

Pudjowati, J., Cakranegara, P. A., Pesik, I. M., Yusuf, M., & Sutaguna, I. N. T. (2021). The 
Influence Of Employee Competence And Leadership On The Organizational 
Commitment Of Perumda Pasar Juara Employees. Jurnal Darma Agung, 30(2), 606-
613. 

Rahmawanti, NP, Swasto, B., & Prasetya, A. (2014). The Influence of the Work 
Environment on Employee Performance (Study on Employees of the North 
Malang Pratama Tax Service Office). Journal of Business Administration (JAB), 
8(2), 1–9. 

Saepudin, A., Prihadi, M. D., Asmala, T., & Yusuf, M. (2022). WORK FROM HOME 
(WFH) POLICIES ARE BEING IMPLEMENTED AT THE BANDUNG CITY 
PUBLIC WORKS DEPARTMENT. Journal of Research and Development on Public 
Policy, 1(1), 42-50. 

Samsudin, H., Rijal, S., Pranoto, W. A., Rahayu, P. P., & Zarkasi, Z. (2023). Workload and 
Compensation Impact on Lecturer Performance. Jurnal Ilmiah Ilmu Manajemen, 5(2), 
81-93. 

Samsudin, H., Santoso, A., Tannuary, A., & Polim, A. (2023). Impact Of The Workplace 
Environment And Employee Performance. Jurnal Mirai Management, 8(1). 

Samsudin, H., Santoso, A., Tannuary, A., & Polim, A. (2023). Impact Of The Workplace 
Environment And Employee Performance. Jurnal Mirai Management, 8(1). 

Sebastian, A., Samsuddin, H., & APRINI, N. (2021). PENGARUH PENGGUNAAN 
TEKNOLOGI INFORMASI, KOMUNIKASI, GAYA KEPEMIMPINAN DAN 
PENEMPATAN KERJA TERHADAP KINERJA (Studi Kasus Pada Pegawai Dinas 
Kominfo Kabupaten Empat Lawang). In Prosiding Seminar Nasional Ekonomi dan 
Bisnis Global Competitive Advantage (Vol. 6, pp. 79-87). 

Soukotta, A., Sampe, F., Putri, P. A. N., Cakranegara, P. A., & Yusuf, M. (2022). 
FINANCIAL LITERACY AND SAVINGS BEHAVIOR FEMALE 
ENTREPRENEURS IN KIARACONDONG MARKET, BANDUNG CITY. Jurnal 
Darma Agung, 30(2), 652-662. 

Sutaguna, I. N. T., Sampe, F., Dima, A. F., Pakiding, D. L., & Yusuf, M. (2022). 
Compensation and Work Discipline's Effects on Employee Achievement at Perumda 
Pasar Juara. YUME: Journal of Management, 5(3), 408-428. 



 
 

e-ISSN : 2986-7398, p-ISSN : 2987-6311, 39-45 
 

Wowling, S. A. S., Yusuf, M., Gampu, S., & Sahala, J. (2022). Product Quality And Pricing 
Influence On The Brand Reputation Of Loco Coffee Fast Food Products. Jurnal Darma 
Agung, 30(2), 541-548. 

Yulia, R. (2021). RASTY YULIA TATA CARA PEMUNGUTAN, PENYETORAN, DAN 
PELAPORAN PAJAK PENGHASILAN (PPh) PASAL 22 ATAS PENGADAAN 
ALAT TULIS KANTOR (ATK) PADA DINAS PENANAMAN MODAL DAN 
PELAYANAN TERPADU SATU PINTU PROVINSI LAMPUNG. Jurnal Ilmiah 
GEMA EKONOMI, 11(2 Septembe), 1882-1889. 

Yulia, R., & Herawati, H. (2022). ANALISIS PENGARUH MOTIVASI KERJA DAN 
KERJASAMA TIM TERHADAP KINERJA DIVISI PEMASARAN PT. SARANA 
BHUANA JAYA BANDUNG. Jurnal Akuntansi, Ekonomi dan Manajemen Bisnis, 
2(3), 320-325. 

Yusuf, M., & Matiin, N. (2022). ANALYSIS OF THE EFFECT OF THE MARKETING 
MIX ON PURCHASING DECISIONS. International Journal of Economics and 
Management Research, 1(3), 177-182.1(1), 21-27. 

Yusuf, M., Haryono, A., Hafid, H., Salim, N. A., & Efendi, M. (2022). Analysis Of 
Competence, Leadership Style, And Compensation In The Bandung City Pasar 
Bermartabat. Jurnal Darma Agung, 30(1), 524-2. 


