
Faktor Penentu dan Pendorong
Keputusan Berkunjung

Wisatawan di Desa Wisata
by Bagas Lanang Smesta

Submission date: 02-Oct-2024 04:14PM (UTC+0700)
Submission ID: 2472524787
File name: dan_Pendorong_Keputusan_Berkunjung_Wisatawan_di_Desa_Wisata.docx (183.94K)
Word count: 3690
Character count: 24763



10 10

13

14

19



3

5

15

36



2

2

6

28



5

7

30



7

11

23



26



21



4

12

17

18

37



1

1

1

2

3

8

25

32

33

35



1

3

8

16

20

24

27

31



9

9

29

34



22







14%
SIMILARITY INDEX

12%
INTERNET SOURCES

7%
PUBLICATIONS

1%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

Faktor Penentu dan Pendorong Keputusan Berkunjung
Wisatawan di Desa Wisata
ORIGINALITY REPORT

PRIMARY SOURCES

journal.unesa.ac.id
Internet Source

www.neliti.com
Internet Source

repository.ub.ac.id
Internet Source

eprints.unmer.ac.id
Internet Source

repository.upi.edu
Internet Source

Submitted to Fakultas Ekonomi Universitas
Indonesia
Student Paper

Irna Puji Lestari, Galuh Tri Pambekti, Arna
Asna Annisa. "Determinant of green purchase
behavior of Muslims: a systematic literature
review", Journal of Islamic Marketing, 2024
Publication



8 1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

repository.usd.ac.id
Internet Source

Khojanah Hasan, Hanif Rani Iswari, Zulkifli,
Ika Fitria Nur Hamida, Lely Dista Safitri, Maya
Ratnasari. "Pendampingan Penyusunan
Rancangan Paket Wisata Menggunakan
Metode Analisis Value Chain pada Wisata
Kampung Warna-Warni Jodipan", Jurnal
Pengabdian Nasional ( JPN) Indonesia, 2024
Publication

A.H.G. Kusumah, C.U. Abdullah, D. Turgarini,
M. Ruhimat, O. Ridwanudin, Y. Yuniawati.
"Promoting Creative Tourism: Current Issues
in Tourism Research", CRC Press, 2021
Publication

jurnal.poltekkesmamuju.ac.id
Internet Source

www.businessperspectives.org
Internet Source

communication.aau.ac.ae
Internet Source

id.123dok.com
Internet Source

digilib.itb.ac.id
Internet Source

e-journal.uajy.ac.id



16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

Internet Source

eajournals.org
Internet Source

journal.uniga.ac.id
Internet Source

dev.journal.ugm.ac.id
Internet Source

digilib.unila.ac.id
Internet Source

journals.aserspublishing.eu
Internet Source

Helda Chylia Sianturi, Salman Paludi.
"Signifikasi Produk Wisata, Persepsi Harga
Dan Lokasi Dalam Mempengaruhi Keputusan
Berkunjung Wisatawan Ke Snowbay
Waterpark TMII", Khasanah Ilmu - Jurnal
Pariwisata Dan Budaya, 2022
Publication

core.ac.uk
Internet Source

digilib.unhas.ac.id
Internet Source

digilib.unisayogya.ac.id
Internet Source



26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

ekonomis.unbari.ac.id
Internet Source

etheses.uin-malang.ac.id
Internet Source

jmm.unram.ac.id
Internet Source

pambali.com
Internet Source

pt.slideshare.net
Internet Source

publikasi.mercubuana.ac.id
Internet Source

repository.radenintan.ac.id
Internet Source

www.scribd.com
Internet Source

I Made Bayu Wisnawa. "Era Baru Loyalitas
Wisata: Menggabungkan Digitalisasi dan
Autentisitas dalam Pemasaran Destinasi",
Journal of Tourism and Interdiciplinary
Studies, 2024
Publication

Dewa Ayu Diyah Sri Widari¹, Luh Kompiang
Sari. "KREATIVITAS BARTENDER SEBAGAI
UPAYA MENINGKATKAN PENJUALAN



36 <1%

37 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

MINUMAN DI INTERCONTINENTAL BALI
RESORT", Journal of Tourism and
Interdiciplinary Studies, 2023
Publication

digilib.uinsby.ac.id
Internet Source

gtg.webhost.uoradea.ro
Internet Source



FINAL GRADE

/0

Faktor Penentu dan Pendorong Keputusan Berkunjung
Wisatawan di Desa Wisata
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14


