
Analisis Pengaruh Kesadaran
Merek dan Citra Merek

Terhadap Minat Pembelian
by Dati Putra Nur Akhmad

Submission date: 25-Oct-2024 03:48PM (UTC+0700)
Submission ID: 2496833052
File name: JURMA_Vol_2_no_4_Desember_2024_hal_51-63.pdf
(855.12K)
Word count: 4140
Character count: 25586



2

5

6

12

14

18

19

20

22

28

49



9

15

25

30

32

33

47

48

51



1

24

26

45

50



1

6

15

29

38

42

43

46





3

7

17



4

9

11

16

39

41



10

10

37



3

8

8

21

27

36

40

44



3

7

13

23

31

34



5

35







18%
SIMILARITY INDEX

15%
INTERNET SOURCES

10%
PUBLICATIONS

4%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 <1%

Analisis Pengaruh Kesadaran Merek dan Citra Merek
Terhadap Minat Pembelian
ORIGINALITY REPORT

PRIMARY SOURCES

docplayer.info
Internet Source

Submitted to Universitas Sebelas Maret
Student Paper

jim.unsyiah.ac.id
Internet Source

malline.id
Internet Source

journal.formosapublisher.org
Internet Source

jurnal.ipem.ac.id
Internet Source

jurnal.umsu.ac.id
Internet Source

Natalia Suwarsih, Theresia Gunawan,
Istiharini Istiharini. "Pengaruh Media Sosial
Terhadap Citra Merek Dan Niat Beli", Journal



9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

of Economic, Bussines and Accounting
(COSTING), 2021
Publication

journal.uii.ac.id
Internet Source

Haron, Mohd Najib Bin. "Model persamaan
struktur amalan pengurusan risiko pedagogi
mesra rimba di Sekolah Kebangsaan Asli",
Universiti Tun Hussein Onn (Malaysia), 2024
Publication

jurnal.syntaxtransformation.co.id
Internet Source

Ocfitasari Aditian, Agus Budi Wahyudi.
"Kebahasaan Wujud Respon Positif Anggota
Grup Whatsapp Fashion Online", Wanastra:
Jurnal Bahasa dan Sastra, 2021
Publication

Submitted to Universitas Jenderal Soedirman
Student Paper

Submitted to University of Wollongong
Student Paper

"Opportunities and Risks in AI for Business
Development", Springer Science and Business
Media LLC, 2024
Publication



16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

Fikha Amelia Rachim, Novi Yantih, Indah
Masri. "Pengaruh Citra Merek, Kualitas
Produk dan Kualitas Layanan Terhadap
Kepercayaan Konsumen yang Berdampak
Pada Loyalitas (Studi Kasus Pada Klinik
Kecantikan X di Cikarang)", MAHESA :
Malahayati Health Student Journal, 2023
Publication

repository.uksw.edu
Internet Source

digilib.uinkhas.ac.id
Internet Source

jinav.org
Internet Source

journal2.unusa.ac.id
Internet Source

journals.ums.ac.id
Internet Source

www.journal.stiemb.ac.id
Internet Source

www.mdpi.com
Internet Source

Elisabet Yesika Sitanggang, Yunita Budi
Rahayu Silintowe. Jurnal Sekretaris &
Administrasi Bisnis ( JSAB), 2021
Publication



25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

repository.unisma.ac.id
Internet Source

www.e-journal.umc.ac.id
Internet Source

Mirza Putri Andita, Umari Abdurrahim Abi
Anwar. "PENGARUH CITRA MEREK DAN
MOTIVASI BELANJA HEDONIS TERHADAP
PEMBELIAN IMPULSIF ONLINE DI
INSTAGRAM", JMBI UNSRAT ( Jurnal Ilmiah
Manajemen Bisnis dan Inovasi Universitas
Sam Ratulangi)., 2023
Publication

Munawaroh Munawaroh, Yesi Gusteti, Fenesy
Resty. "PENGARUH SELEBRITY ENDORSER,
CITRA MEREK DAN HARGA TERHADAP
KEPUTUSAN PEMBELIAN KOSMETIK WARDAH
(STUDI KASUS MAHASISWI ASRAMA
UNDHARI)", Jurnal Ilmiah Manajemen Ubhara,
2021
Publication

ejournal.unhasy.ac.id
Internet Source

journal.jis-institute.org
Internet Source

prin.or.id
Internet Source



32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

repository.uinfasbengkulu.ac.id
Internet Source

repository.upnjatim.ac.id
Internet Source

repository.widyatama.ac.id
Internet Source

ruangkabar.com
Internet Source

scholarhub.ui.ac.id
Internet Source

Fachri Azis, Citra Savitri, Syifa Pramudita
Faddila. "Peran Citra Merek dalam Memediasi
E-Wom terhadap Minat Beli Produk
Handphone di Sosial Media Facebook",
Journal of Management and Bussines ( JOMB),
2024
Publication

Laveinia Septa Dwi, Ponirin Ponirin.
"PENGARUH CELEBRITY ENDORSEMENT DAN
BRAND IMAGE TERHADAP PURCHASE
INTENTION LIPSTIK SARIAYU", Jurnal Ilmu
Manajemen Universitas Tadulako ( JIMUT),
2020
Publication

anzdoc.com
Internet Source



40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

ejournal.akakom.ac.id
Internet Source

ejournal.poltekkesternate.ac.id
Internet Source

j-innovative.org
Internet Source

ojs.stie-satyadharma.ac.id
Internet Source

plj.ac.id
Internet Source

repository.umsu.ac.id
Internet Source

stiemuttaqien.ac.id
Internet Source

www.slideshare.net
Internet Source

Agung Wijaya, Jeni Wulandari, Prasetya
Nugeraha. "KAJIAN TENTANG KEPUTUSAN
PEMBELIAN PRODUK RAMAH LINGKUNGAN
DALAM PERSPEKTIF THEORY OF PLANNED
BEHAVIOR", JURNAL SOSIAL HUMANIORA,
2020
Publication

Anggita Putri Rahmadani, Alex Winarno.
"Exploring the Mediating Role of



50 <1%

51 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Organizational Commitment between
Organizational Culture and Employee
Performance: Evidence from Public Sector
Organization", International Journal of
Economics, Business and Management
Research, 2023
Publication

Marzuki, Wawan Wasik. "Peran Brand
Preference Dalam Meningkatkan Purchase
Intention di Sonokembang Catering
Semarang", Universitas Islam Sultan Agung
(Indonesia), 2023
Publication

Nisrina Nazhifah Setiawan, Tiar Lina Situngkir.
"Pengaruh Kualitas Produk, dan Harga
Mempengaruhi Minat Beli Produk Skincare
Avoskin di Shopee", Al-Kharaj: Jurnal Ekonomi,
Keuangan & Bisnis Syariah, 2024
Publication


